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Creative direction, brand storytelling and considered

experiences - from the team behind Glassette.

SAY HELLO STUDIOG@GLASSETTE.COM




THE BRANDS THAT RESONATE IN THE LIFESTYLE SPACE
RIGHT NOW ARENT THE ONES WITH THE BIGGEST BUDGETS.

They're the ones with a distinct point of view -

who set the tone rather than follow it, and who show
up in people's lives in a way that feels genuinely at
home there.

That kind of creative confidence is hard to manufacture.
It comes from taste. From knowing what to include and
what to leave out. From understanding how aspirational,
creative people actually live, and what earns their
attention.

That's what Glassette has been building since day one.
And it's exactly what Studio G puts to work for your
brand.
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THE WORK

THE MOST HONEST PROOF OF WHAT WE DO S
WHAT WE'VE MADE - BOTH FOR OURSELVES AND
FOR THE BRANDS WE'VE WORKED WITH.

BUILT FROM SCRATCH

Ovette, our olive oil brand, and Rocco, a new to market

BUILT FOR BRANDS

We bring the same creative rigour to client work. For

skincare brand, were both conceived, directed and Google Pixel we developed and produced a travel content

gunchedientirely by the Studio Giteami= insight, strategy, series - concepting, production and distribution all led by

visual identity, creative direction, launch. No external Studio G. For Starling Bank we curated and directed a

Agziey Invelyer They S6L DEealss we e 2l 1 ane brand event from the ground up: creative concept, styling,

we knew how to make it real. Which means when we direction and all supporting content. In both cases the

SRRLAIE e BHocE = SHOR BUROENCMC R O R eSS brief was the same - make it feel genuinely at home in the

lifestyle space, not like it was placed there.

Together, these two sides of what we do tell the same
story: we don't just know how to make things look right.
We know how to make them mean something.




THE WORLD
WE WORK IN

WE WORK AT THE INTERSECTION OF THE THINGS
OUR AUDIENCE CARES MOST ABOUT.

Interiors and the home. Hosting and the table. Food, drink and
the pleasure of cooking well. Travel and the art of being
somewhere properly. The makers, the growers, the chefs, the
designers, the people doing interesting things without

necessarily being famous for them yet.

This is where Glassette lives editorially, and where we create
most naturally. But the creative approach we've built in this

space, warm, considered, joyful, specific, isn't [imited to it.
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The brands that resonate with our audience share something

beyond category: they have a point of view, they value beauty
In the everyday, and they want to connect with people
through genuine storytelling rather than interruption.
Whether you're a skincare brand, a financial brand, a tech
brand or somewhere in between, if that's the kind of creative

you're looking to make, Studio G is built for it.




WHAT WE DO

CREATIVE DIRECTION
AND BRAND STRATEGY

We define how your brand should look, feel
and communicate in the lifestyle space -
visual language, messaging and a clear
creative point of view. Right for launches,
repositions, and brands who want to move
from functional to culturally relevant.

CAMPAIGN AND
CONTENT PRODUCTION

Editorial-style photography and video,
short-form social content, campaign
imagery, long-form features. Everything
designed to feel like something people
actually want to engage with. One
production, many outputs, long shelf life.

BRAND AND PRODUCT
LAUNCH

The full journey from insight to market -
category research, go-to-market strategy,

creative direction, identity, launch execution.

The same process we've run for our own
brands, applied to yours.

CULTURAL INSIGHT
AND STRATEGY

Genuine, close-range understanding of how
people with a creative, considered approach
to living are thinking, shopping and making
decisions — what they're moving towards,
what they're leaving behind, and where the
cultural white space is for your brand.
Available as a standalone commission or as
the foundation for a larger creative project.

EVENTS AND HOSTED
EXPERIENCES

Considered in-person moments -
editorial dinners, brand launches,
tablescaping, hosting events, shoots in
situ. We know how to make a gathering
feel intentional. Particularly strong for
food and drink, interiors, travel and
hospitality brands.

TALENT AND CREATIVE
NETWORK

Access to the curators, stylists, chefs,
designers and makers who are already native
to the Glassette world — people who bring
genuine credibility and aesthetic coherence
to a project, not just reach.
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GLASSETTE

DISCOVER SHOP

WELCOME TO GLASSETTE.

You're going to fit right in.

Hi [first name],

You clearly have good taste. You're going to fit right in.

Glaszette

G 1,780 292K 252

posts followers friends

& digital magazine, one vou can shop from.

Curating the best in interiors, food, travel & culture.

Subscribe to the newslatter below,
#hyGlassetle

¢#? linkin.bio/glassette

) The #GlassetteClub 661 members

X Followed by thebeautifulbeast2024,

e&- b bvstie and 299 others

Following Message Email
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EDITS CLULTURE

SIGN UP

TRAVE

CREATIVES WORTH YOUR ATTENTION pt.2 .






